SUMMERY OF FINAL BID EVALUATION REPORT

(As Per Rule 35 of PPRA Rules,2004)

1. Name of Procuring Agency: ISLAMABAD ELECTRIC SUPPLY CO.
2. Method of Procurement: Single Stage — Single Envelope
i . NDER FOR VILLAGE ELECTRIFICATION SCHEMES OF NA-46 & NA-
3. Title of Procurement: I7E '?EHSIL & DISTRICT ISLAMABAD UNDER P:RIME IINISTER'S
GLOBAL  SUSTAINABLE  DEVELOPMENT  GOALS  (SDG'S)
ACHIEVEMENT PROGRAMME (SAP) FY 2024-25 & FEV/ UNION
COUNCILS OF PK42 DISTRICT ABBOTABAD UNDER THE
JURISDICTION OF CONSTRUCTION DIVISION IESCO ISLAMABAD
4, Tender Inquiry No.: NCB/76/2024-25
5. PPRA Ref. No. (TSE): TS564715E
6. Date & Time of Bid Closing: 10-07-2025 (8:30AM)
p Date & Time of Bid Opening: 10-07-2025 (11:00 AM)
8. No. of Bids Received: 09 (Nine)
9. Criteria for Bid Evaluation: Single Stage — Single Envelope
10.  Details of Bid(s) Evaluation: As under:
Marks Rule/Regulation/SBD*/ |
: Evaluate Policy/ Basis for ‘.
Sr. Name of Bidder Technical Financial Remarks d Cost Technical Rejection / ]
No. (if (f (PKR) Acceptance as
applicable) applicable) per Rule 35 of PP ‘
Sahib Wali & Sons ” ’
1 Const. Co Rawalpindi. Responeivs: | 405250 {
2 Khusha_l Kijan & Co. Responsive | 4,829,264 !
Rawalpindi :
3 pziz Kh_a 0 .& Sons Responsive | 4,268,725 '
Rawalpindi 5
Muslim Construction Non i
4 Ico. Islamabad Responsive 4308018
Nowshera Responsive | Yes
5 |(Construction Co. N/A ponsive | 5 795,284 |
(Lowest) l
Nowshera |
Non
6 |F.J. &S. Nowshera Responsive 4,096,251 )
Waheed Khan & ] ‘
7 Brothers Islamabad Responsive | 4,089,783 1'
Liagat Enterprises Non ‘
8 Rawalpindi Responsive 4,743,027
Sahibzada & Co. . ‘
9 Nowshera Responsive | 4,010,014 }
11. On the basis of detailed evaluation of bids, M/IS NOWSHERA CONSTRUCTION CO.

NOWSHERA has been declared Technically / Financially as most advantageous bidder.

-
No. — / ? S 4NCB/76/2024-25

Copy of above is forwarded to Director (IS) IESCO Islamabad for uploading on PPRA as well as
IESCO websites.
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CO, Islamabad /
Dated: = /107/2025

(ks



https://v3.camscanner.com/user/download

